
Website Review Summary 

https://www.ametek.com/ 

Below you will find a summary of what I talk through in my attached video PLUS comments & 

screenshots from your Mobile experience. These are all my first impressions and actionable ideas to 

consider! 

Homepage 

https://www.ametek.com/ 

• Several banners rotating on homepage. I think a better way to display this would be to move it

further down the page, each product with their own image and box with the Read More CTA

and keep the rotating banners to the AMETEK mission statement, what AMETEK is doing next,

About, etc.

• Lacking clear mission statement which should be prominent on the homepage (and About

pages).

• A lot of words immediately on the homepage that is a little overwhelming. I would consider

trimming this down some and directing a viewer to the “Overview” page that goes more in

depth via a CTA.

• Arrow in Change (%) Stock Info on homepage not aligned

https://www.ametek.com/
https://www.ametek.com/
https://www.ametek.com/aboutus/overview


• Opportunities to expand on homepage (as a few examples): 

o Listing prominent partners on homepage to prove reliability 

o Expand on recent news with relevant imagery 

o A “Join our Team” type of CTA  
o Or, “Become an Investor” type of CTA 

o Sustainability is a big thing these days. This is something that could easily be expanded 

on here 

o Diversity and inclusion 

• Add CTA below “AMETEK at a Glance” that says something like “Read More” that would take a 

client to the About page where more info about AMETEK could be shared in depth. 

• Add CTA to “Recent News” that says something like “Read More” that would take a client to the 
News page where they could read more about AMETEK. 

 

• “Contact Us” in footer is not clickable or anything below it that allows someone to contact 

AMETEK. 

 

 

 

 

 

 

https://www.ametek.com/aboutus/overview
https://www.ametek.com/pressreleases/newsatglance


About Us 

https://www.ametek.com/products/businessunits/businessdivisionpage 

• When clicking “About Us” in top navigation it takes you to the “Businesses” page. I believe a 

better user experience would be to take the viewer to a landing page that summarizes the 

“About Us” sub-categories with the mission statement and about information front and center. 

 

 

• Maybe even create areas for “Who We Are,” “What We Do,” etc so viewers could easily 

navigate to your mission vs competitors, what you are working on, what the future holds, etc. 

• Other opportunity – Diversity & Inclusivity participation within in the company of AMETEK. 

 

About Us > Businesses 

https://www.ametek.com/products/businessunits/businessdivisionpage 

• Direct to a landing page with the business options listed in a grid-like, interactive way with 

relevant imagery/graphics and CTA’s to the different business pages.  

 

About Us > Businesses > Abaco Systems 

https://www.ametek.com/products/businessunits/abaco-systems/abaco-systems 

• I would remove the sub-categories listed in the left-navigation for each business. List any 

business information on the actual business page instead. Removes an extra click required of 

the browser. 

 

https://www.ametek.com/products/businessunits/businessdivisionpage
https://www.ametek.com/products/businessunits/businessdivisionpage
https://www.ametek.com/products/businessunits/businessdivisionpage
https://www.ametek.com/products/businessunits/abaco-systems/abaco-systems


About Us > Businesses > Advanced Motion Solutions 

https://www.ametek.com/products/businessunits/advancedmotionsolutions 

• I would remove the sub-categories listed in the left-navigation for each business. List any 

business information on the actual business page instead. Removes an extra click required of 

the browser.  

 

 

About Us > Sustainability at AMETEK 

https://www.ametek.com/aboutus/sustainability 

• Good information that could be featured on homepage. Sustainability is a big concern and 

priority for many. 

• Could expand here by including Sustainability related articles, innovation of product and services 

for a better future, environmental safety, etc 

 

About Us > Management Team 

https://www.ametek.com/aboutus/managementteam 

• To show more inclusivity, expanding on this page by also showcasing the hard-working people 

who are not just in management/executive suite. The everyday people within AMETEK. This 

could include articles of their successes and accomplishments, gallery of “the people of 
AMETEK,” employee appreciation, teams/departments, etc. 

• This information was on the Career page but would not be visible to anyone unless they were 

specifically looking for a job. Showcasing collaborations, team building, etc provides a further 

push of trust to AMETEK, even for investors or partners. 

 

 

 

https://www.ametek.com/products/businessunits/advancedmotionsolutions
https://www.ametek.com/aboutus/sustainability
https://www.ametek.com/aboutus/managementteam
https://careers.ametek.com/


About Us > Supplier Responsibilities 

https://www.ametek.com/aboutus/supplier-responsibilities 

• A lot of white space here. Either expand in text and imagery on each of these supplier 

responsibilities with the downloadable attachment or shorten side bar Twitter on only this page 

to get rid of extra white space. 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.ametek.com/aboutus/supplier-responsibilities


Products (from top navigation) 

• Directs straight to the first product page. This page could be displayed in a more creative way as

a landing page by listing each of the products in a grid-like format with appealing and

appropriate images for each. Include a CTA that takes someone to the product sub-categories. If

someone clicks on the just “Products” from the top navigation, it makes more sense to take
them to a catch-all type of page rather than a product page they didn’t click on.

• Towards bottom of page add a Contact form or CTA to Contact page

Products > Aerospace & Defense 

https://www.ametek.com/products/productcategories/aerospaceanddefense 

• Blurry images

• Could use a Contact form or CTA that directs to the Contact page on product page. Making this

easily accessible = conversion.

• Don’t need “Sub categories” listed on this page unless they are clickable.

• OR get rid of sub categories all together. All sub-cat information could be listed on each product

page. Too many clicks to get down to more product information.

Products > Engineered Materials 

https://www.ametek.com/products/productcategories/engineeredmaterials 

• Blurry images

• Could use a Contact form or CTA that directs to the Contact page on product page. Making this

easily accessible = conversion.

• Don’t need “Sub categories” listed on this page unless they are clickable.
• OR get rid of sub categories all together. All sub-cat information should be listed on each

product page. Too many clicks to get down to more product information.

https://www.ametek.com/contactusform
https://www.ametek.com/products/productcategories/aerospaceanddefense
https://www.ametek.com/products/productcategories/engineeredmaterials


 

Products > Heavy Metal and OEM Products 

https://www.ametek.com/products/productcategories/heavyvehicleandoemproducts 

• Blurry images 

• Could use a Contact form or CTA that directs to the Contact page on product page. Making this 

easily accessible = conversion. 

• Don’t need “Sub categories” listed on this page unless they are clickable.  

• OR get rid of sub categories all together. All sub-cat information should be listed on each 

product page. Too many clicks to get down to more product information. 

• Some of this information could be easier to read and skim through by utilizing bullet-point 

formatting instead of listing with commas (goes for all product category pages) 

 

 

 

 

 

 

https://www.ametek.com/products/productcategories/heavyvehicleandoemproducts


News 

https://www.ametek.com/pressreleases/newsatglance 

• Generic and gets the point across. Way to make this more exciting to read is with imagery and

filling in the entire page with news. Looks empty towards bottom of page.

• Add “Trade Shows” to this page like the other two subcats.

Investors 

https://investors.ametek.com/ 

• Good. Looks updated and clean. More modern than the official AMETEK website. So, lack of

consistency here for that reason.

Careers 

https://careers.ametek.com/ 

• This page also looks good. Modern, updated and clean. Good CTA’s, color scheme and

information provided.

https://www.ametek.com/pressreleases/newsatglance
https://investors.ametek.com/
https://careers.ametek.com/


Contact 

https://www.ametek.com/contactusform 

• The least amount of information to have to ask someone to provide, the better. Not sure that

Address is necessary to ask someone who could be a potential partner up front.

• Could also add an interactive map on this page for the AMETEK headquarters office. Just

something else to spruce up the page.

Desktop Summary 

Consistent text font and color scheme which is good. It is obvious that the Careers and Investors page 

came later in the development of AMETEK because it looks much more modern and updated than the 

official site. So, some inconsistency there.  

I see quite a bit of opportunity on the homepage to improve user engagement and conversion. This 

includes creating more actionable CTA’s throughout the page, making a mission statement front and 

center, creating a more navigation-friendly way to layout the products featured on the homepage, and 

more.  

Among the product and about us pages, minimizing unnecessary extra clicks where you can by 

consolidating information to a single page in an easy to read format. 

https://www.ametek.com/contactusform


Mobile Review Summary 

Much of what was mentioned/showed as areas of opportunity for the desktop experience also applies 

to the Mobile experience. In addition to those already mentioned, there are a few more things I’d have 
you look into on Mobile to ensure ease of customer navigation and experience: 

Homepage 

https://www.ametek.com/ 

• Text on Mobile seems like a lot more text than on Desktop due to it having to be scrunched up

on a smaller screen. The text on the homepage looks lengthy. If you were to summarize this

section on desktop, it’d help with the Mobile experience as well.

T 

https://www.ametek.com/


• Just like on Desktop, CTA’s for “AMETEK at a Glance,” “Recent News,” and “Stock Info” that

drive to their respective pages would create a better navigation experience on the homepage.

On Mobile, CTA’s may be even more critical. The built-in navigation at the top of the page is

collapsed and requires extra scrolling to get there so maximizing CTA’s would help the

experience here.



News 

https://www.ametek.com/pressreleases/newsatglance 

• Good to see “More” at the ends of “Recent Product and Business News” and “Recent Corporate
and Financial News” but there is no way to access “Trade Shows” on this page on Mobile unless

collapsing the site navigation. Creating a CTA here for “Trade Shows” would help with user-

navigation.

https://www.ametek.com/pressreleases/newsatglance


Trade Shows 

https://www.ametek.com/pressreleases/tradeshows 

• Calendar graphics on Trade Shows page is not distinguishable

https://www.ametek.com/pressreleases/tradeshows


Products > Aerospace & Defense, Engineered Materials, et al. 

https://www.ametek.com/products/productcategories/aerospaceanddefense 

https://www.ametek.com/products/productcategories/engineeredmaterials 

• Because I don’t think its very clear that a viewer could click the little back arrow to see the sub-

categories listed, I’d link the listed sub cats on the product page to their respective pages and list

them in a bullet-point format

https://www.ametek.com/products/productcategories/aerospaceanddefense
https://www.ametek.com/products/productcategories/engineeredmaterials


Products (from left navigation) 

• Same as the product pages, if a user just clicks “Products” from the left-navigation without 

expanding the menu with the + sign, you are taken straight to “Aerospace & Defense.” Another 

reason a landing page would be a better experience so the browser could choose from an 

available list of products vs having to figure out how to back track to the navigation. 

 

 

  

 



Mobile Summary 

Due to the nature of browsing on Mobile, there are many opportunities to make navigation easier in this 

experience. This mostly includes: 

• Adding more CTA’s
• Adding direct links on Product and About pages that direct to the sub-categories vs the user

having to backtrack to find it in the navigation

• Creating landing pages (especially useful for the mobile experience)

• Limiting lengthy text on the homepage


